 Marketplace.com

Performance-Driven Pay Per Click Advertising




adMarketplace  delivers Return on
Ad Spend (R0OAS) metrics competitive

with Search Engine Results by
aggregating, filtering, and pricing Pay-
Per-Click advertising properly .
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Publishers Clickwatch™ PerformancePricer™

AGGREGATES = FILTERS = PRICES

Volume and Performance



adMarketplace AGGREGATES

traffic from thousands of sites throughout
the Internet, across all verticals .
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Exclusive traffic from pubMarketplace

Our exclusive Ad Tag Cloud and innovative Search Box generate
high user -intent traffic.

Hotels Airfare Car Travel Vacations

Disneyland Chean Fares mental
a Ol I car Europe asltavelPdces = =
Mexaco South Amy oot

Las Vegas Cairc

Clusters of product tags relevant to ey fe = o Super

your content, with roll-over text ads. ~ Bow mam: New York City

Beach Cruise Sailing Tokyo Skiing
London Tours Africa Hollywood

Search Box

Offer both site-specific & web search results
overlayed from a single search box.
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4 Bookmark This Page

W Tell-A-Friend
Save money. Save the planet.
Find J
;Apparel Kids Beauty Computers Electronics Gifts Home & Garden Office Products Sports Travel ‘

New Quiz:

How Green is Your Garden?
ines & Spirits

ste org i

I aste

Franchise cCleaner Steamer Car| Tile Cleaning Business izl Flat Rate House Cleaning Flat
Be among the first in your area to cash in with your

Rate Carpet Queens Carpet Cleaners| oWn tile... Tile Cleaning Business
www.trtbusiness, com

ads by adMarketplace

seventh GLOBAL WARMING AND ECONOMIC PROSPERITY: BOOM OR BUST?
GENERATION. ZALBREY By 2100, the Earth may be 9 degrees (F) hotter than it is today -- twice as hot as
the best climate model predicted a few years ago, That's the result of a

recent MIT study. The prediction is i...

nel

PLAN ORGANIC
TOYS

17 CREATIVE THINGS TO DO WITH PHONE BOOKS
Is it just my imagination, or are they sending out updated editions of the phone
book and Yellow Paaes a lot more often than thev used to? When I was arowing
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Distribution Across 250,000 Web Properties

Avertical Search Engines, including Comparison
Shopping Engines

ASearch Toolbars

ARoll-over in -text ad units

Arype-In/Domain traffic

AContextually targeted web properties

Mehaviorally -targeted social media sites
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USER INTENT

AKeywords or phrases
ARun of Category
(0 ARun of Network

Geo-location
City, Region or Country

Traffic Source

Dayparting
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